We conduct a field experiment to analyse whether a representative sample of the population has a preference for giving money to an international development charity or to a charity helping families in need in the home country. The majority of participants reveal a preference for giving to the local charity, rather than the international development charity.
Introduction
When giving to charities, do private donors in developed countries have a preference for giving to charities who help people in need in their home country, or to international development charities who help people in need in poor countries overseas? What reasons do people give for choosing to support a charity with a local or overseas focus? We conduct a framed field experiment to analyse this question, using a random sample of the New Zealand population as participants.
To isolate preferences for locally focused or internationally focused charities we observe the choices people make when given the choice of two charities to donate to, with the charities being similar in all respects except that one has a local focus and the other an international focus. To do this, we conduct a field experiment where participants are told that if they complete an online survey, the researchers will make a donation to one of two charities, with the participant choosing the charity. The two charities are World Vision and the Salvation Army. Both are high profile charities, and both are faith-based. The key difference between the two charities is that donations to World Vision help families in need in poor countries overseas, whereas donations to the Salvation Army help people in need in New Zealand. We gave participants the opportunity to comment on why they chose the charity they did, and conduct a qualitative analysis of the reasons given. We also quantitatively analyse whether any of the demographic characteristics of the survey participants (e.g. gender, age, income, whether the participant has travelled to a developing country or not) are correlated with the choice of charity. We find that 71 percent of participants chose the Salvation Army; the most common reason given for choosing this charity being that charity begins at home. Only two demographic characteristics are significantly correlated with the choice of charity: people on high incomes, and those who have donated to international development charities before, are more likely to choose World Vision.
Literature Review
One approach to analysing whether people have a preference for charities helping people at home or abroad is to study observational data on how much money different charities receive. An alternative to analysing data drawn from a charity's records, is to use survey data on individuals' reported charitable contributions. This is the approach followed by both Schnepf (2009), and Wiepking (2010) . Based on survey data for the UK, Micklewright and Schnepf (2009) Atkinson et al's (2012) focus is primarily on analysing trends over time in giving to overseas development, not drawing inferences about whether donors prefer to give to local or international causes.
disaster relief in the four weeks prior to the survey, whereas 52.7 percent of people report having given to domestic causes, implying a strong preference for giving to local causes.
Micklewright and Schnepf also find the probability of giving to overseas causes relative to local causes is higher for people with a managerial or professional background and for people with a tertiary degree. In addition, people who claim to be very concerned about poverty in developing countries have a higher probability of giving to overseas causes relative to local causes, than do people less concerned about poverty in developing countries.
Wiepking (2010) One reason for the low levels of giving to overseas causes compared to domestic causes found in studies such as Schnepf (2009), and Atkinson et al (2012) could be that in many countries there are far more charities with a domestic focus than there are charities with an international focus. This is consistent with Wiepking (2010) who reports that only 16 of the 64 Netherlands charities included in the GNPS data set have an international focus. If people tend to make a small donation to the majority of charities they are approached by, then this would lead to more money being given to local causes. Our methodology controls for this "number of charities" effect by giving people the option of donating to only two charities, one of which has a local focus and the other an international focus.
Micro-level studies based on survey data rely on participants accurately reporting which charities they have donated to. An alternative approach is to use experimental data, based on actual observed behaviour. Preferences for giving to charities with an international focus can, to some extent, be implied from dictator game laboratory experiments where the recipients are charities, if participants are able to choose which of multiple charities their donation goes to.
local or international focus. For example, a charity may be chosen because it is better known, or because it is concerned with children.
We adopt a similar approach to Eckel and Grossman (2003) but implement a field experiment using the general public as participants instead of a laboratory experiment using students as participants. More importantly, we restrict the choice of charity to two: World Vision and the Salvation Army, therefore controlling for any "number of charities effect". As noted earlier, these two charities are similar in most respects, except that the former has an international focus and the latter a local focus. Therefore choosing World Vision is likely to indicate a preference for supporting poor families overseas. We also invite participants to give a reason for their choice of charity, which provides information on the extent to which charity choice is driven by considerations other than whether the charity has a local or international focus.
Methodology
Letters were sent to 3276 participants, chosen at random from the New Zealand electoral roll, inviting them to take part in an online survey on charitable giving, which would take approximately five minutes to complete. Participants were told that if they completed the survey the researchers would make a $10 donation to a charity from a research account. 5 In order to prevent participants from completing the survey more than once, the letter included an alpha-numeric code which had to be entered as one of the survey questions. Participants could choose whether the donation was made to World Vision or the Salvation Army. As discussed in the introduction, these two charities are similar in many respects, with the key difference between them being that the Salvation Army helps families in need in the home 5 Some participants were given one week to complete the survey, others one month and for others no deadline was specified. In a separate paper (Knowles, Servátka and Sullivan, 2015) we analyse whether the different deadline lengths had an effect on response rates.
country, whereas World Vision helps families in need in poor countries overseas. To reinforce this point, the survey explicitly stated that World Vision would use the donation to help families in need in poor countries overseas and that the Salvation Army would use the donation to help families in need in New Zealand. Participants were given the option of commenting on why they chose the charity they did.
The questions on charitable giving included what types of solicitations had prompted participants to donate in the last year (e.g. street appeal, letter), the types of charity they had donated to in the last year (e.g. church or religious group, emergency relief appeals, charities helping people in need overseas) and the payment method used (e.g. paid online, by credit card). The survey also contained a number of demographic questions (e.g. gender, age bracket, income bracket) and questions about whether the participant had travelled overseas and how frequently they follow international news. Of interest is whether there is a correlation between the choice of charity and demographic characteristics such as gender, and other factors such as whether people have travelled to a developing country.
Results
The overall response rate for the survey is 6.7 percent. Of those who responded, 71 percent chose to donate the $10 to the Salvation Army. This indicates that the majority of respondents have a preference for supporting the charity helping people locally, rather than overseas. In the discussion that follows we begin by qualitatively analysing the reasons respondents gave for choosing their charity of choice. We then quantitatively analyse whether the choice of charity is correlated with demographic variables, and factors such as the extent to which they follow world news.
Of the 215 people who completed the survey, 133 chose to give a reason for their choice of charity. We identified four categories of answers that were commonly given for choosing the Salvation Army. The first is favouring home-based charity, e.g. "charity begins at home" or that "there is a lot of need in New Zealand". The second is familiarity with the Salvation
Army. This includes having donated to them before, having observed first-hand the work of the Salvation Army, knowing someone who works for them, or having personally received assistance from them. The third category is people choosing to donate to the Salvation Army because they have donated to World Vision previously so decided they should give to a different charity this time. The fourth category is people who expressed concern about whether money sent overseas would actually get to people in need. This includes responses mentioning administrative costs and the potential for corruption in overseas countries.
Responses not fitting any of these four categories are coded as "other". Some people chose to give more than one reason for their choice of charity. In these cases we treat the first answer given as the primary reason, the second as the secondary reason and the third as the tertiary reason. Table One reports the number of responses (primary, secondary and tertiary) for each of the categories described above.
[ Table One about here]
The most common reason given for choosing the Salvation Army is that charity begins at home or that there is great need in New Zealand, with over half of respondents giving a primary reason along these lines. The next most common reason given is related to charity recognition. Of this group, eight people (8.5% of those choosing the Salvation Army) explicitly mention having been personally assisted by the Salvation Army, or seeing firsthand the work the Salvation Army do. Obviously it is more difficult for people to observe first-hand the work done overseas by World Vision. A relatively small number of comments are in the "already donated to World Vision" or "concerns about sending money overseas" categories.
We identified three categories of reasons given for choosing World Vision. The first category includes statements to the effect that there is greater need, or less help available, in poor countries overseas than in New Zealand. The second category is familiarity with World
Vision. This group includes those who have donated to World Vision previously, respected the charity, etc. Note, however, that no-one mentioned having seen the work of World Vision first-hand. The third category includes those who are concerned that the Salvation Army is too religious. Responses not fitting any of these categories are coded as "other". Table Two reports the number of responses for each category.
[ Table Two about here]
The most common reason, given by over half of those who gave a reason for choosing World Vision, is a statement along the lines that there is "greater need" or "less help available" overseas. Recognition of the charity is the primary reason given by almost a quarter of respondents, with 10 percent choosing World Vision because they perceive the Salvation Army to be too religious. This is an interesting result, given that World Vision is also a faithbased charity, something this small number of participants are perhaps unaware of.
Summing up our results so far, 71% of respondents chose to support the charity with a domestic focus (the Salvation Army) rather than to support the charity helping poor families overseas (World Vision). The most common reason given for choosing the Salvation Army is that charity begins at home, with the most common reason for choosing World Vision the greater need overseas.
We now turn to the quantitative analysis. We used logistic regression analysis to determine whether specific demographic characteristics influence participants' decisions to denote to an international development charity (World Vision) rather than to a charity helping people at home (the Salvation Army). The characteristics (independent variables) used in the logistic regression are gender, age, income, how frequently participants attend religious services, whether they have previously donated to an international development charity, how frequently they follow world news, and whether or not they have travelled to a developing country. More detail on how these variables are measured is given in Table Three . 6 As discussed in Section 2, Wiepking (2010) found that people in the Netherlands are more likely to donate to an international charity if they are older, of higher socioeconomic status (which we proxy by income 7 ) and who are more religious. In addition, we hypothesise that people are more likely to give to World Vision if they have previously donated to an international development charity, if they frequently follow overseas news and if they have travelled to a developing country. We have no priors regarding the effect of gender on the choice of charity.
[ Table Three [ Table Four about here]
Conclusions
We conduct a field experiment to analyse whether people living in a developed country have a preference for giving to charities helping disadvantaged people in developing countries overseas, or to disadvantaged people in their home country. We find that 71 percent of participants chose the local charity, with the most common reason for doing so being that charity begins at home. Although some participants expressed concern about whether money sent overseas would make it to the intended recipients, this view is shared by a reasonably small proportion of participants. Of those who chose the international development charity, the most common reason given for doing so is that there is greater need overseas. Our quantitative analysis found that people with high incomes are more likely to choose the international development charity, as are those who have given to an international development charity previously.
It appears that for many people charity does begin at home. Our key result is that most people prefer that money be spent to help the needy in their own country, rather than in developing countries. For international development charities to counter this may require reinforcing how great the need is overseas. 
